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The purpose of this document is to establish a set of governing rules and norms in order to manage Sunderland Global Media (SGM) and its assets. Although established in 2020 and having been largely successful, despite challenges, SGM has lacked formal governance procedures which has made it prone to inconsistency, risk and worse, opposition that could have easily been avoided by deeper professionalism. 
As such, it was determined that the only forwards is to bureaucratise it, create a system of established rules and to make distance from the social media culture of “posting anything to get likes.” From hereon, every single person who both operates, or engages with SGM directly, is now bound to these rules and procedures set out in this document.
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1. SGM, and any assets under its control, are established with the common goal of serving Sunderland and the wider Northern Community
a. This may include, by default, any community which it may decide to serve
2. SGM must first and foremost, operate while keeping in mind the local interests and causes of Sunderland and nearby areas. 
a. It cannot, for example, support any causes deemed antagonistic or diametrically opposed to Sunderland’s interests, even if it attains audiences in areas where such viewpoints exist (Such as Newcastle).
b. For impartiality purposes, the definition of “Sunderland’s interests” cannot be applied to a specific political party, for this is opinion only.
3. SGM should, in theory, incorporate a wide range of viewpoints into its reporting and should generally avoid endorsing or advocating support for political parties.
a. SGM nonetheless returns the right to take any editorial position it wishes within due reason
4. SGM is nonetheless prohibited from advocating political points of view which may be objectively deemed, extreme or creates risk and liability for the organisation which extend beyond the notion of simple disagreement.
5. SGM identifies Sunderland’s key cultural values as egalitarianism, humility, compassion, and solidarity and should keep these in mind editorially and interaction with audiences.
6. SGM may also set up corresponding Facebook groups and communities to further its objectives. 
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These rules are now in force as of Friday, 30th January, 2026 and must be consulted:
Part One: What is to be posted?
1. SGM in theory shall report on any news items deemed of local interest or importance to the designated page audience, providing it is appropriate in nature.
2. SGM reserves the right to post any content which may be deemed of relevance or importance on the level of national news and world news 
a. If the organisation wishes to exclusively focus on these spheres, however, distinct pages should be created
3. SGM shall report on local job news in order to provide opportunities and advancement for people in the designated area.
4. SGM shall also post items of interest related to local history and culture.
5. SGM is obligated to help people in relation to matters such as lost property, lost pets, crime appeals (within reason) and appropriate fundraisers.
Part two: Posting Rules and Regulations
1. Starting with this constitution, SGM now takes the priori position that all items reported to its page by a member of the public, are unverified until proven otherwise.
2. SGM must not post any allegations pertaining to individuals save that there is an undisputed burden of proof, serious public interest, and must scrutinise facts carefully.
a. SGM accepts CCTV footage showing an unambiguous specific act, as evidence. This must be a full video. 
b. Any court conviction is not an allegation but established, legal proof of record.
c. If a professional, credible paedophile hunter group has completed an unambiguous, evidence-based sting on an individual that ends in arrest, this is counted as a threshold being crossed.
3. SGM cannot post details on what an emergency incident is until it has verifiable, reliable proof.
4. If a story produces defamatory comments against an individual that is irrelevant to the actual story itself when it is of a non-criminal nature, it should disable comments. 
a. It should give some mitigation to this rule for high profile politicians. 
Banned Topics:
The SGM banned topics list is based on years of experience regarding posts that have caused repeat issues, the following list is not exhaustive:
1. Videos that show youths (defined as under 18) being beaten up or fighting: Social media engagement is not a justifying premise for this category and it almost always results in backlash.
2. Parents that make allegations against schools based on word of mouth without evidence: While there is a public interest side to this and parents have rights to protect their children, SGM usually receives legal threats from the schools in question.
3. Negative Posts about local businesses based on individual experience: Again, while there is a public interest side to this and people have a right to an opinion, such posts always invite backlash and defensive behaviour (regardless of the truth) due to the insecure economic climate.
a. This does NOT include verified hygiene ratings by the Food Standards Agency. 
b. SGM was in 2025, blackmailed by a local business into promoting them just weeks after a critical story in a manner which damaged its credibility.
4. Any post that appears to be pursuing an agenda against a specific individual: With the exception of those who have committed extremely serious crimes, such as a convicted sex offender or murderer (thus meriting public interest), SGM does not post retroactive allegations or convictions against individuals unless there is a clear and present justification to do so, usually continuation of wrongdoing.
5. Posts that serve no news purpose whatsoever and appear to only mock, ridicule or humiliate an individual
a. This does not apply to impersonal organisations, football banter or legitimate satire.
b. If an item is deemed of interest, but insensitive to a specific person, SGM must blur their face out so they cannot be identified.
c. If a post is to be posted for entertainment or amusement purposes, it must NOT be degrading a person. I.e the Grinch walking through Grindon good, a naked man (who is identifiable and not engaging in sex offenses) bad.
6. Drink/Drug driving stories that did not result in serious harm or recklessness: These stories produce grudges and removal requests, and are largely unnewsworthy. 
a. Exception A: The subject fled from police on a high-speed chase through civilian areas
b. Exception B: The subject knocked someone over causing serious injury or death, or harmed someone else in the vehicle.
c. Exception C: They stole the vehicle.
7. Any “Story” that emerges from a “Football Away Days” page or any other known dubious source: These pages are known misinformation machines that post provocative content and rumours with the goal of winding up rival sets of football fans. “I.e Sunderland is expanding the Stadium of Light to 82,000!”
SGM does not apologise for the following:
1. Being the first place to report or break a story.
2. Posting accurate and verified information even if some deems it insensitive to do so. 
3. Posting a verified story pertaining to a topic that an audience member dislikes, disagrees with or finds annoying accusing of bias when there non exists.
Removal Requests
1. It is very common for SGM to receive “removal requests” concerning posts put up on the platform. Ideally speaking, following the above rules on posting content can prevent a lot of them happening pre-emptively via known patterns, but sometimes members of the public may push to remove legitimate news stories. 
a. SGM must strike a balance between consideration of the rights of others but also not being dictated to.
2. In theory, SGM has a right to refuse removal of all posts related to legitimate criminal convictions proven in a court of law. However, the following mitigations are noted:
a. SGM will accept removal of street addresses if it can be proven that the publication of the offender’s address poses a risk to a family or vulnerable people
b. SGM also accepts that court copies do not give the full side of the story, and for non-reprehensible crimes, important context may have been omitted. 
i. A “reprehensible crime” is defined here as a child sex offender, rapist, murderer or anything of the lowest moral esteem.
c. Case study: In 2025 a man chased down and attacked two men who tried to set fire to his house visible to public CCTV, but this was not mentioned in the mainstream media editions, of which presented him as attacking people without purpose.
d. As such, removals or modifications of proven crime stories may be made on a case-by-case basis at the owner’s digression, but this may not become a norm.
3. If a member of a public wishes to discuss or dispute an article, they must follow the following rules:
a. Be polite and civil
b. Offer evidence and facts
4. If any member of the public engages in rude and abusive communications to the page in respect to removal of a post, then SGM will not cooperate and has no obligation to reply to the message beyond the automated response. It reserves the right to ban those who do so
5. SGM accepts that stories related to missing people should be removed once the person has been found and this is never unreasonable to ask.
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1. Members of the audience must be polite and civil in their engagements with the page, whether it be by messages or comments
2. If a member of the audience receives unreasonably abusive comments or attacks by another member, they must message the page immediately for its removal.
a. Remember: SGM receives thousands of comments every day and cannot keep up with everything
3. SGM reserves the right to ban users of its pages who engage in insulting, uncivil and abusive behaviour.
4. Any attacks on SGM staff will be met with an instant ban. 
a. SGM also reserves the right to ban people who engage in insulting or abusive comments about it on 3rd party platforms, pages or websites, or tagging it in clear cut attack posts.
5. While SGM acknowledges that its users believe in freedom of speech and being open about what they believe, SGM is under no obligation to accept comments that can be objectively described: as racist, sexist, homophobic or discriminatory by any category
6. SGM reserves the right to ban any account that it suspects has been set up only with the purpose of trolling.
7. Members of the audience are permitted to mock and laugh at people who have been convicted of serious crimes as this is classed as “fair game,” as well as politicians, but are prohibited from doing so in the following circumstances:
a. People who have posted lost property and asked for help 
b. People who are self-identified victims of a crime in any way or form
c. People who are suffering from any form of disability, vulnerability or disadvantage
8. On the above note, SGM must exercise judgement from experience in knowing precisely what posts and circumstances will invite ridicule from the audience when it is not morally justified or intended.
9. SGM rejects behaviour which is defined here as aggressive, unsolicited, and confrontational moral criticism of a strictly reactionary or oversensitive nature. 
a. “I.e: This is disgusting” “Take this down now!” “You should be ashamed”
b. As per our removal criteria, these requests will be ignored.
10. If a user has been banned from SGM and seeks readmission they should write to us at contact@sunderlandglobalmedia.org to seek reinstatement.
a. SGM accepts some bans happen in mistake.
11. All bans from SGM are in theory, reversible on apologising and acknowledging the said wrongdoing. We believe in the principle of forgiveness and reinstitution in a world that does not.
2 | Page

image2.png




image1.png




